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Friday, 3.00-4.30 (Session 3) 

Theme: Social and Economic Impacts (Room 1) 

Ashill and°Y" Thr and social impact of stadia and professional sport franchises 

Getz, Brown, Hudson and Miller Researching the effects of media coverage of events on destination image and demand 

Rascher The place of psychic impact in economic impact analysis: Is it missing from the debate? 

Theme: Corporate Promotion and Branding (Room 2) 

Bird, Clark, Lee, Cunningham, Frogier, Capturing market share for Australian licensed sport apparel 

Price, White and Chalip 

Burton and Kahle Sport heroes as endorsers: Does gender alter effectiveness? 

Smolianov Marketing through televised sporting events 

Theme: Sport Stakeholders (Room 3) 

Eastgate The effect of an event on consumer perceptions of benefit: The case of the Gold Coast Honda Indy 
300 

Fredline and Raybould A market segmentation analysis of the Asia Pacific Masters Games 2CXXJ 

McDonald Does winning matter? On-field performance, satisfaction and the future behaviour of football dub 
members 

Theme: Governance and Sport Organisation Performance (Room 4) 

Davies and Gianotti The framing of success in sport - The role of governance and the interdependence of teams, 
leagues and communities in defining success 

Hoye and Auld Measuring board performance of nonprofit voluntary sport organisations 












































































































































